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August 19, 2022

Dear Colleague,

The Campaign for Grade-Level Reading (CGLR) appreciates the opportunity to
count you among the 13,000+ unique individuals who (as of July 2022) have
attended at least one of the Learning and Engagement Opportunities (LEO)
webinars. Thank you. Your participation is important affirmation of LEO’s
founding aspiration — to deliver learning opportunities informed, inspired and
energized by a mix of presenters who share knowledge derived from research,
practice and lived experience.

Because of your engagement with LEO, we suspect that you will be especially
interested in the results of CGLR’s recent survey of the LEO “faculty” and
“frequent flyers.” Briefly, the responses to the survey provided strong
endorsement for the three “silver linings” lifted up by CGLR as well as for the
four “big bets” we have recommended as “smart” investments.

CGLR’S SILVER LININGS
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CGLR’S BIG BETS
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into learning-rich environments.

Please know that your feedback would be appreciated. Please click here to
comment.

Looking Forward,
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